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RESEARCH METHODOLOGY

During the past twelve months, Arts Orange County has collected community
input and data through a variety of tools.

= Conducting meetings with the Cultural Arts Committee’s Arts and
Culture Master Plan Subcommittee to review project goals and
scope of work, to keep them informed of our progress, and to identify
information still needed for the plan.

» Conducting 78 individual key stakeholder interviews to identify
community arts and cultural needs. These individuals were identified in
collaboration with the Arts and Culture Master Plan Subcommittee and
included a representative sampling of various important constituencies
within or serving the City of Costa Mesa.

« Conducting seven community conversations to identify arts and cultural
needs, held in various locations around the City, including a bilingual
community conversation held at a Latino neighborhood community center.

= Conducting an online survey that was open to the public, and promoted
widely, to collect input from Costa Mesa residents and visitors to the
City. The survey was available in English and Spanish, and more than
1,000 responses were received.
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KEY STAKEHOLDER
INTERVIEWS

Consultant’s scope of work was to interview 20 key stakeholders.
However, Arts Orange County interviewed 78 individuals.
All are Costa Mesa-based, unless otherwise noted.
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Principal Planner, City of Costa Mesa

Cultural Arts Committee Member, City of Costa Mesa
Board Member, Costa Mesa Playhouse

Parks & Recreation Commissioner, City of Costa Mesa
Costa Mesa United

Executive Producer, Arts & Cultural

Programming, PBS SoCal (KOCE-TV)

Board Member, Costa Mesa Playhouse

Director, Barclay’s Bank, CM resident, former Mayor and

Council Member, City of Costa Mesa

Board Member, Save Our Youth

Vice President, Development, Pacific Symphony- resident
orchestra Renée & Henry Segerstrom Concert Hall,

Segerstrom Center for the Arts

Director of Economic & Development Services, City of Costa Mesa
















ONLINE SURVEY
OVERVIEW

(Scale: 1=low to 5=high) Responding “Very”

Top answer: 6 times or more
Safe & healthy
activities for youth 1

Discounts / Lower Top answer:
Prices Word of mouth










VALUES

ENGLISH SPANISH
SURVEY SURVEY

Costa Mesans responded that the most important benefits to the community
from arts and culture are, in this order:

Providing safe & healthy 52% 76%
Activities for youth

Engage youth in creative practices 50% 72%
Make Costa Mesa a more desirable place

To live and work 49% 75%
Help promote good citizenship and

Civic engagement 46% 70%
Foster vibrant neighborhoods 46% 64%
Stimulate new ideas and innovation 45% 69%
Honor and celebrate ethnic diversity 35% %

Sources of Information Relied on for Arts & Culture

Word of mouth 65%
Social media 60%
Online searches 56%
E-mail 59%
Direct mail flyers 52%

Creative Space Needs

Based on needs expressed during key stakeholder interviews, five options for arts
facilities needs were included in the online survey. All received high percentages
overall of the combined “Very important,” “Important,” or “Somewhat important,”
responses in both the English and Spanish surveys:

Visual arts center 89% 96%
300-400 seat performance venue 86% 98%
Outdoor amphitheater 85% 94%
Showmobile 76% 94%
Sculpture garden N% 94%













WHY THE ARTS ARE
IMPORTANT TO A HEALTHY
COMMUNITY

The arts are fundamental to our humanity. They ennoble and inspire us—fostering creativity,
goodness, and beauty. The arts bring us joy, help us express our values, and build bridges
between cultures. The arts are also a fundamental component of a healthy community—
strengthening them socially, educationally, and economically—benefits that persist even in
difficult social and economic times.




1. Arts improve individual well-being.

63 percent of the population believe the arts “lift me up beyond everyday experiences,” 64
percent feel the arts give them “pure pleasure to experience and participate in,” and 73
percent say the arts are a “positive experience in a troubled world.”

2. Arts unify communities.

67 percent of Americans believe “the arts unify our communities regardless of age, race, and
ethnicity” and 62 percent agree that the arts “helps me understand other cultures better"—a
perspective observed across all demographic and economic categories.

3. Arts improve academic performance.

Students engaged in arts learning have higher GPAs, standardized test scores, and college-
going rates as well as lower drop-out rates. These academic benefits are reaped by students
regardless of socio-economic status. Yet, the Department of Education reports that access
to arts education for students of color is significantly lower than for their white peers. 88
percent of Americans believe that arts are part of a well-rounded K-12 education.

4. Arts strengthen the economy.
The production of all arts and cultural goods in the U.S. (e.g., nonprofit, commercial, education)

added $764 billion to the economy in 2015, including a $21 billion international trade surplus—a
larger share of the nation’s economy (4.2 percent) than transportation, tourism, and
agriculture (U.S. Bureau of Economic Analysis). The nonprofit arts industry alone generates
$166.3 billion in economic activity annually—spending by organizations and their audiences—
which supports 4.6 million jobs and generates $27.5 billion in government revenue.

5. Arts drive tourism and revenue to local businesses.

Attendees at nonprofit arts events spend $31.47 per person, per event, beyond the cost of
admission on items such as meals, parking, and babysitters—valuable commerce for local
businesses. 34 percent of attendees live outside the county in which the arts event takes
place; they average $47.57 in event-related spending. Arts travelers are ideal tourists, staying
longer and spending more to seek out authentic cultural experiences.

6. Arts spark creativity and innovation.

Creativity is among the top 5 applied skills sought by business leaders, per the Conference
Board's Ready to Innovate report—with 72 percent saying creativity is of high importance
when hiring. Research on creativity shows that Nobel laureates in the sciences are 17 times
more likely to be actively engaged in the arts than other scientists.




7. Arts drive the creative industries.

The Creative Industries are arts businesses that range from nonprofit museums, symphonies,
and theaters to for-profit film, architecture, and design companies. A 2017 analysis of Dun &
Bradstreet data counts 673,656 businesses in the U.S. involved in the creation or distribution
of the arts—4.01 percent of all businesses and 2.04 percent of all employees.

8. Arts have social impact.

University of Pennsylvania researchers have demonstrated that a high concentration of the
arts in a city leads to higher civic engagement, more social cohesion, higher child welfare,
and lower poverty rates.

9. Arts improve healthcare.

Nearly one-half of the nation’s healthcare institutions provide arts programming for patients,
families, and even staff. 78 percent deliver these programs because of their healing benefits
to patients—shorter hospital stays, better pain management, and less medication.

10. Arts for the health and well-being of our military.

The arts heal the mental, physical, and moral injuries of war for military servicemembers
and Veterans, who rank the creative arts therapies in the top 4 (out of 40) interventions
and treatments. Across the military continuum, the arts promote resilience during pre-
deployment, deployment, and the reintegration of military servicemembers, Veterans, their
families, and caregivers into communities.

Source: “Americans Speak Out About the Arts 2018, Americans for the Arts https://www.
amen’cansforthearts.org/news—room/press—refeases/amen’cans~speak—out-obout—rhe—
arts-in-new-public-opinion-poll
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HOW DO CITIES FUND THE ARTS?

GENERAL FUND: OUTSIDE SOURCES OF ARTS
FUNDING AVAILABLE TO CITIES

Brea
Costa Mesa National Endowment for the Arts (a federal agency)

Irvine California Arts Council (a state agency)
Mission Viejo Community Foundation

Newport Beach Private Foundations

Santa Ana Business Sponsorships

Tustin Local Citizens

Typically, these sources support one-time special initiatives or
provide limited project funding through competitive grant
processes—not ongoing operating expense support.

MULTIPLE SOURCES:
Fullerton — General Fund, supplemented by admission fees, memberships, donations
Laguna Beach — General Fund for Arts Commission, staff, some programs and services; Business

Improvement District (hotel fee above TOT) for some programs and services, grants to artists and
arts organizations, and some public art; mandatory developer fee for public art


























































City of Costa Mesa Senior Center - Hawaiian Dance Class.
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“Connector” by Richard Serra at Segerstrom Center for the Arts




City of Costa Mesa “Art on the Fifth” - work by Thomas Tom

















































COSTA MESA

CULTURAL ASSETS

NAME

336 Productions

ABACAB Multimedia Inc.

Action Arts in the Park

Adaptive Designs

Antique Music Box Restoration
Arts & Crafts Studio in Costa Mesa
Arts & Learning Conservatory
Avail Talent

Avanti Dance Company

Avenue of the Arts Costa Mesa Hotel
Bella Ballroom Dance Studio
Bellissima Custom Art&Framing
Blind Squirrel Games

Bookoff USA

Braver Players Studio

Canon Live Learning Orange County
CDC Designs

Chuck Jones Center for Creativity
Color Digit Printing

Color Me Mine Metro Pointe!

Costa Mesa Conceptual Art Center
Costa Mesa Photography

Costa Mesa Playhouse

Costa Mesa Recording Studios

Da Capo Players

Dark Lady Poetry

Design Resource Center

Design Within Reach

Electric Screen Printing
EmbroidMe

Endeavor School of the Arts
Estrada Surfboards

Fallani & Son Antiques Restoration
Frank M Doyle Arts Pavilion OCC
Freedom of Press Clothing

Goat Hill Public Arts & Literary Society
Gorman Framing

Grey Matter Museum of Art

Hawk Ridge Systems

Hoover Printing

| Heart Costa Mesa

Inspired Art Wine

Integrity Media

DISCIPLINE

Film/Video
Film/Video
Event

Printing
Antiques
Multidisciplinary
Theatre
Film/Video
Dance

Hotel

Dance

Visual Art
Gaming
Literary
Theatre
Photography
Interior Design
Visual Art
Printing
Ceramics
Visual Art
Photography
Theatre

Music

Music

Literary
Interior Design
Interior Design
Printing
Fashion

Dance
Manufacturing
Antiques
Multidisciplinary
Fashion
Literary

Visual Art
Performance
Manufacturing
Printing

Arts Serving Business
Visuadl Art
Film/Video

TYPE

Arts Serving Business
Organization
Organization

Arts Serving Business
Arts Serving Business
Studio

Organization

Arts Serving Business
Studio

Arts Serving Business
Studio

Arts Serving Business
Organization

Arts Serving Business
Organization
Organization

Arts Serving Business
Cultural Center

Arts Serving Business
Organization
Organization

Artist

Organization

Arts Serving Business
Artist

Organization

Arts Serving Business
Arts Serving Business
Arts Serving Business
Arts Serving Business
Organization
Organization

Arts Serving Business
Organization

Arts Serving Business
Organization

Arts Serving Business
Studio

Arts Serving Business
Arts Serving Business
Organization
Organization

Arts Serving Business




Lin & Jirsa Photography

Lisa Albert Art Studio and Clay House
Majestix Comics

Mariachi Juvenil Herencia Michoacana
Martin Lawrence Galleries

Master Computer and Video / Film,
Video & Audio Mastering

Michael Anthony Photography
Michaels Arts Serving Business
Mouse Graphics

MumboJumbo

Music Factory - School of Music
Newport Dance Theater

Noguchi Museum

OC Children’s Book Festival

Orange Coast College

Orange County Aerial Arts

Orange County DimeStories

Orange County Fair & Event Center
Orange County Fine Arts, Inc.
Orange County Museum of Art
Pacific Chorale

Pacific Symphony

Paul Mitchell The School Costa Mesa
Peter’s Custom Framing & Gallery
Philharmonic Society of Orange County
Printers Litho, Inc.

Quilter Laboratories - Amplifiers
Randy Higbee Gallery

Segerstrom Center for the Arts

South Coast Repertory Theater
Speedpro Imaging Printing

Square Blue Gallery

Steve Anderson Photography & Gallery
Stonemill Design Center

SuperVillain Studios

The Boathouse Collective

The Dance Academy at Costa Mesa
The Improv Collective

The Lab AntiMall

The Law Offices of Eric Norton

The Press

Ultimate Image Printing

Vallejo Gallery

Vanguard University Theatre Arts Dept
Vuleanic Studioz

Weisshaar M and R & Son Violin Shop
West Coast School of the

Arts | Costa Mesa Dance Studio
Western Lithographics

Photography
Ceramics
Literary
Music

Visual Art

Film/Video
Photography
Arts

Printing
Gaming
Music
Dance
Museum
Festival

Visual and Performing Arts

Dance
Literary

Multidisciplinary

Visual Arts
Visual Art
Music

Music
Fashion
Visual Art
Music
Printing
Music

Visual Art
Performance
Theatre

Arts Serving
Gallery
Photography

Interior Design

Gaming

Multidisciplinary

Dance
Theatre

Multidisciplinary

Literary

Multidisciplinary

Printing
Gallery
Theatre
Music
Music

Dance
Printing

Artist

Qrganization

Arts Serving Business
Organization

Arts Serving Business

Arts Serving Business
Artist

Serving Business

Arts Serving Business
Organization

Studio

Organization
Organization
Organization
Organization
Organization
Organization
Organization
Organization
Organization
Organization
Organization
Organization

Arts Serving Business
Organization

Arts Serving Business
Studio

Organization
Organization
Organization
Business
Organization

Artist

Arts Serving Business
Organization

Venue

Studio

Organization

Venue

Arts Serving Business
Arts Serving Business
Arts Serving Business
Arts Serving Business
Organization

Arts Serving Business
Arts Serving Business

Organization
Arts Serving Business
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